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WIN LIKE A WOMAN

Our #winlikeawoman campaign connects our values to our aesthetic. Reigns by Savannah Fellers intends to
empower and inspire. These principles take a physical form in our iconic peplum silhouette.

“Win like a woman” is an intentional deviation from the predominant phrase, “do this well, like a man.” We believe
telling young girls to do something well “like a man” is subliminally telling young girls they are less capable than men. We
would like to overturn this idea.

Equestrian sports are one of the only athletic endeavors where men and women compete equally. By choosing to
visually emphasize the feminine figure, our show coat says, “I'm proud to be a woman in this arena.” Complimenting the
hourglass shape, it celebrates feminine curves. We want to encourage women to embrace their unique forms, capabilities, and
strengths; we want to support a collective confidence in women.

This phrase is unique to our brand because it is tied to our specific values and executed in a literal sense. Reigns by
Savannah Fellers is diverging from its industry’s traditional, boxy “show coat” by offering a peplum silhouette, which
enhances the female shape.

*The center front zipper pull on our iconic show coat (see photo above on the right) will say “WIN LIKE A WOMAN?,
encouraging wearers to consider their femininity an advantage, not an obstacle.

Enlarged Etched Graphic (on center front zipper pull):
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